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MARKETS AND FAIRS

(Item No.22)

01, In the Chapter on nstorical background of” growth ol local sell” government, it may be seen that markets, fairs
and festivals have been in the domain of village panchavats. In the post independent era. specialised marketing-
Commodity marketing. Regulated marketing. and Cooperative marketing, has grown. In this background the role of
the Panchayat Ray Institutions 1s getting restricted to opening and maimtenance of village markets.  In this part. the
connotation of markets and fawrs will be explamed before dealing with the entrustment of” powers to local bodies.

I MARKETS

02, Every village has some sort of a marketing place wiiere vegetables, [rut, groceries. mutton and a number
o other articles are sold. Usually the marketing 15 done once a week but some times 1t may be held twice a week
or even daily. Whatever it 1s. there are usually limited  amenities 1o the sellers and  public. People squat on the
floor.  They are exposed to sun and ram. The place 15 often most msanitary. Road margms, street corners and
such places are the sites used for these markets. Some villages have scasonal markets for trading livestoek and poultry,
Such markets take place in open community lands with limited  facihties for buvers and sellers.

03, The dutv of the Village Panchavat should be to arrange  suitable places where vendors  can sell  thewr

places and clean condition 18 necessary. Vendors should pay a fee  for the comlort.  The advantage 15 therefore
mutual,  The Panchavat gets its fees and the vendors some comfort,  Panchavats should  therefore  upgrade and
maintain existing markets besides opening markets where the success ol the markets 15 assured.

04, There may be Panchavat villages however, where there may not be any such markets.  This does not mean
that there 1s no necessity for a market in the village. 1t merely shows that people go to a neighbouring  market
because there s none in the village itsell. With the general growth of population and prosperity m villages a market
15 essential mooevery Panchavat village.  Inosuch villages the duty of the Village Panchavat will be o start new
markets. In the beginning it mav not be a big success. But in due course it s hkely o become quite profitable.
There may be a regulated or cooperative market m the village.  In such types ol cases the Village Panchavat has limited
role to play.  Village Panchayat becomes facihtaung ageney o promote spectalised marketings.  In case of Village
Markets, the authority to open markets and mmntam them and thus get mcome from them s essentially that ol the
Village Panchavat. Panchavat Union  should therefore. opemng and maintain such markets which will be complementary
to Village Panchavat Markets. As ont] 41991, there were 1166 village markets in Tamil Nadu, an assessment made
by Director of Rural Development m 1992 revealed that 1133 more village markets were needed to meet the rising
demands of the people.

Co-Operative Marketing:

05 There are 113 Co-uperative Markeung Societies at the primary level affiliated to the Tamil Nadu Co-operative
Marketing FFederatnon (TANFED) operating in the whole  State except - Thanjavur, Thiruvarme AT Pancerselvam.
Nagapatunum Quaid- 2 - Milleth and Nihgries districts. TANEFED undertakes procurement ol agricultural produce such
as cotton, paddv. clullics sunflower seed. conander, blackpram, cte [t acts as an agent ol National Agricultural
Cooperative Marketing Federation of India Linited for undertaking support operation i Tamilnadu. Cooperative
Marketing Socicties assist the farmers members in marketimg thew agricultural produce (o secure reasonable price. In
1995-96 the value of agricultural produce marketed worked out to Rs.728 98 Crores. One of the roles for the Co-
operative Marketing Socities is hinking ol eredit with marketing. These societies also provide pledge loans tor the
agricultural produce to the farmers members (o enable them o get a reasonable price. Rx.698.82 lakhs was 1ssued as
loans durmg 1994-95 Commodity handlmg 1 these markets has been gong up (38948 M1 in 1992-93 which reached
61022 MT n 1994-95).















